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Our Mission

We ‘ C O I I I e tO Creating Comfortable Environments: Green areas offer

a peaceful escape from daily hustle, helping to lower

ambient temperatures and enhance the local climate.
u r ra I I Promoting Well-being: Studies consistently show that
living in proximity to nature reduces stress and increas-

es happiness and productivity.

Welcome to the official brand guidelines for Sawaqi
Urban Development. This document serves as a

comprehensive guide to understanding and applying Our Vision

our brand elements consistently. Our goal is to

ensure a unified and recognizable brand presence Breathing Life into Spaces, At the heart of Sawagqi
across all platforms. Urban Development's philosophy is the profound

belief that every "'empty space” holds a promise of a
brighter tomorrow

( : ; The company believes in maintaining
O re Va ‘ u e S lntegrlty open and transparent relations with
project partners and stakeholders.

fSawaqi Group maintair}s a social

ocus and is conscious of its respon-

Empathy sibilities to project partners and
financing institutions

The company aims for engineering
excellence and uses innovative solu-

EXCe”enCe tions for design and construction
challenges.

Sawagi ensures post-handover sup-

Perseveranc port, including maintenance engi-
neering and facilities management
services.
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Primary Logo

Use the primary logo in its
original form and colors.
Ensure sufficient spacing
around the logo to maintain
its visibility and impact.

Logo Variations

Use these variations when
the primary logo is not suit-
able. Do not alter the logo's
proportions, colors, or orien-
tation.

Sawaqi UrbanDevelbpmeﬂt

Sawagi Urban Development

Sawagi Urban Develo pment
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LOGO VARIATION

This page will show the approved formats and arrangements of the
brand’s logo, including horizontal, vertical, stacked, and icon-only ver-
sions. These variations are thoughtfully designed to preserve clarity, bal-
ance, and legibility across different sizes, backgrounds, and applications.
Using the appropriate logo variation ensures visual consistency and
integrity of the brand identity in everycontexts.
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Color Palette

Our color palette reflects our brand personality
and should be used consistently across all mate-
rials.

#5687a4
#9315d75
#9c7d42
#9c7d42
#292c2d

#9274b73
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Color
Philosophy

TAP SHOE

About this Color

Color Number:19-4004 TCX
Color Name:Tap Shoe
Color System:Fashion, Home + Interiors
Color Library:Cotton TCX

Color Family:Neutral

Bronze Mist

About this Color

Color Number:17-0843 TCX

Color Name:Bronze Mist

Color System:Fashion, Home + Interiors
Color Library:Cotton TCX

Color Family:Yellow

PANTONE
17-0843 TCX

Bronme Migt

Sugar Swizzle

About this Color

Color Number:11-0607 TCX

Color Name:Sugar Swizzle

Color System:Fashion, Home + Interiors
Color Library:Cotton TCX

Color Family:Neutral




Color
Philosophy

Midnight
About this Color 19-4127 TCX
Color Number:19-4127 TCX Hidnight
Color Name:Midnight

Color System:Fashion, Home + Interiors
Color Library:Cotton TCX

Color Family:Purple-Blue

PANTONE"

Set Sail

About this Color

Color Number:19-4042 TCX

Color Name:Set Sail

Color System:Fashion, Home + Interiors
Color Library:Cotton TCX

Color Family:Purple-Blue

PANTONE"

19-4042 TOX

Sat Sall

NETe]g
About this Color 174123 TEX
Color Number:17-4123 TCX -
Color Name:Niagara

Color System:Fashion, Home + Interiors

Color Library:Cotton TCX

Color Family:Purple-Blue

PANTONE"
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Typography

English fonts

Logo font

SangBleu Sunrise

San Serif font

Font Weight

6 Variant weight

Typography is a key element of our brand iden-
tity. Use the specified fonts to maintain a cohe-
sive and professional appearance.

ABCDEFGHI]
abcdefghi

sSangBleu Sunrise
SangBleu Sunrise
SangBleu Sunrise
SangBleu Sunrise
SangBleu Sunrise

SangBleu Sunrise

Alr

Light

Regular

Liver

Medium

Bold



Arabic fonts

Heading

Py
8\ .
Body Beirut ﬁ'
Re.gular
Font Weight Beirut Thin
6 Variant weight
Beirut Light
| Beirut Regular
Wy gudloged Beirut e
USNUSEAU R EE& 0 2c2lc 0 Beirut SemiBold
IFFPE01VASQ- Beirut Bolc

Beirut Black



English fonts

Body

Inter Tightt

Serif font

Font Weight

/ Variant weight

ABCDEFGHIJ

abcdefghij

Inter Tight
Inter Tight
Inter Tight
Inter Tight
Inter Tight
Inter Tight
Inter Tight

Thin

Light

Regular

Medium

SemiBold

Bold

Black



Body Text
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Headline Here
Sub Headline Here

1234567890

Numeric / Symbols

Regular / 60pt

Regular / 15pt

Lorem ipsum dolor sit amet, consectetuer adipiscing elit.
Aenean commodo ligula eget dolor. Aenean massa. Cum
sociis natoque penatibus et magnis dis parturient montes,
nascetur ridiculus mus. Donec quam #elis, ultricies nec,
pellentesque eu, pretium quis, sem. Nulla consequat massa
quis enim. Donec pede justo, fringilla vel, aliquet nec, vul-

1@#S% N &*()_+-=<>P/
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Tone of Voice

Here are some examples of different tones of voice
that can be included in brand guidelines

Friendly and Approachable

Example: "Hey there! We're here to help you find what you need.
Feel free to reach out anytime!”

Professional and Formal

Example: "Thank you for your inquiry. We will respond to your
request within 24 hours."

Inspirational and Motivational

Example: "Believe in yourself and all that you are. Know that
there is something inside you that is greater than
any obstacle."

Authoritative and Confident

Example: "We guarantee the highest quality in every product.
Our expertise is unmatched."
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Branding Applications
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01029585436 - 01143893912 &J

sy.swagi@gmail.com @
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Sawaqi Urban Development




Branding Applications

Emall
Signatures

bl 20t g
Sawagqi Urban Development

Executive Manager

sy.swaqgi@gmail.com

01143893912 awll 89wl ljloc d.oslud! 100
01029585436 dyola)l - §g il duo

bl suail) olguw
Sawagqi Urban Development

Hosam Sewelam

Executive Manager

sy.swaqgi@gmail.com

01143893912 awll 8)gLowall ljloc é.oilud! 100
01029585436 dymlall - §g il duo



Branding Applications

https://sawaqi-eg.com/en/

sawagi-eg.com

Building Egypt's New

Public Spaces
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Lorem ipsum dolor sit amet, consectetuer adipiscing
elit. Aenean commodo ligula eget dolor. Aenean
massa. Cum sociis natoque penatibus et magnis dis
parturient montes, nascetur ridiculus mus. Donec
quam felis, ultricies nec, pellentesque eu, pretium
quis, sem. Nulla consequat massa quis enim. Donec
pede justo, fringilla vel, aliquet nec, vulputate eget,
arcu. In enim justo, rhoncus ut, imperdiet a, venena-
tis vitae, justo. Nullam dictum felis eu pede mollis

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit. Aenean commodo ligula eget dolor. Aenean . ) o sl m
massa. Cum sociis natogue penatibus et magnis dis )bl suoiil) L;0|9-W
parturient montes, nascetur ridiculus mus. Donec Sawagqi Urban Development
quam felis, ultricies nec, pellentesque eu, pretium

lieo Jnlgi

syswagi@gmailcom (@ 01029585436 - 01143893912 Q,  ayalall - ggyiul o aulill yglaall alhlac asilwll 100 @

Branding Applications

Stationery



Brandin

Applicat?ons App ‘COnS ]
and Social Media

Sawaqgi Urban
Development
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10 Thousand Ratings Age Rating

Now available
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Thank You
from Creator

We extend our heartfelt gratitude for your continued support
and belief in our vision. Crafting these brand guidelines has
been a labor of love, reflecting our dedication to consistency,
creativity, and excellence. Your trust empowers us to push
boundaries and innovate, ensuring our brand remains vibrant
and impactful. Thank you for being an integral part of this
journey; together, we are shaping a legacy of distinction and
inspiration.

Markrise Studio



Contact
Information

For any inquiries or further information regarding the
brand guidelines, please feel free to reach out to our
brand development team. We are here to assist you
with any questions or support you may need.

Feel free to adjust any details to better fit your needs!

sy.swagi@gmail.com

01143893912 aull 890l Uljlac d.oslunll 100
01029585436 &yl - g iUl aiyro



